
I
’m a firm believer that market-
ing is one of the most impor-
tant factors to successfully sell

a property. It can make or break a
listing. It can mean the difference
between a house sitting on the
market for months or a house that
sells within weeks. That is why
whenever I list a property, I make
sure I have a marketing plan for
my client. A big component of this
plan is Internet marketing.

In this day and age, a majority
of buyers use the Internet to get
information on listings. Most
buyers visit websites like Real-

tor.com, Zillow and Trulia. They
use these sites to get new listings,
find out about open houses and
do their research (such as pulling
up historical sales or crime statis-
tics). Many buyers have already
gone through their initial screen-
ing process via information gath-
ered from these websites before
walking into an open house. You
want your home to make it to
their list. Therefore, it is impor-
tant to have an agent that can
effectively market your property
on the Internet.

When interviewing an agent to

sell your property, you should
ask: 
1 On which websites will my
home be featured? You want your
home listed in the top real estate
websites, along with online media
outlets.
1 How will my listing be depicted
online? Will it be professionally
photographed? Great photos are
effective in getting potential buy-
ers interested in your property.
1 Do you use social media for
your marketing? Social media
sites such as Facebook and In-
stagram are effective marketing

tools to promote open houses and
new listings to a targeted audi-
ence.

Potential buyers these days are
downloading real estate apps on
their smartphones, receiving new
listing alerts and going online at 11
p.m. to do property searches. You
want to make sure your home is
getting the exposure it deserves
and that it is added to their ‘Yes
List.’
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How important is the Internet in marketing properties?


